Oct 12 2007 10:21RM SCOTT Zimmerman 



9194694139 



■ mmm 

e&mim&m* 01377 

U.S. Application No. 10/020,779 Art Unit 3622 
OCT 1 2 2007 Response to July 17, 2007 Final Office Action 

AMENDMENT TO THE CLAIMS 



1 . (Currently Amended) An advertisement management method, comprising: 

receiving programming content delivered as a scheduled lineup having an 
advertisement inserted into a future advertisement time slo t the programming conjgnt 
scheduled to be broadcasted in the future from a network provider's server to a 
subscriber's equipment : 

categorizing, at the network provider's server, the advertisement as overrideable 
or non-overrideable, the overrideable categorization allowing the advertisement to be 
replaced with a different advertisement, and the non-overrideable categorization not 
allowing replacement of the advertisement and allowing the advertisement to be delivered 
as scheduled; 

receiving, at the network provider's server, an advertiser's request to replace the 
advertisement with the different advertisement; 

tteteimining.. at the network provid er's server, whether the advertisement is 
categorized as overrideable; 

determining, at the network provider's server t whether the advertisement and the 
different advertisement are nearly equal in time length; and 

determining, by the network provider's ser v er, that the different advertisgm^t h a « 
been recorded in a compatible format with the scheduled broadcast! 

searching, by the network, provider, to determine a time of broadcast of a p revious 
advertisement relating to a similar type of prodne t as the different advertisement; 

when the previous advertisement was broa d cast within two hours, then degjinjm j 
to replace the advertisement wit h the differen t advertisement; 

when the advertisement is categorized as overrideable, and when the 
advertisement and the different advertisement are nearly equal in time length, then 
replacing the advertisement with the different advertisemen t, such that the H,ff ? ™t 
advertisement is inserte d into the programming content: and 
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broadcasting th e programming content to the subscriber's equipment, the 
broadcasted programming content having the advertisement replaced with the different 
advertisement . 

2. (Previously Presented) The method of claim 1 , further comprising receiving s premium to 
replace the advertisement. 

3. (Previously Presented) The method of claim 1, wherein the overrideable advertisement is 
priced at a lower cost than the non-overrideable advertisement. 

4. (Previously Presented) The method of claim 1, further comprising providing data 
regarding viewing habits that distinguishes more-valuable viewers from less-valuable 
viewers. 

5. (Previously Presented) The method of claim 1, further comprising matching 
advertisements with the more-valuable viewers and with the less- valuable viewers. 

6. (Previously Presented) The method of claim I, fijrther comprising at least one of: 
broadcasting the programming content as a television broadcast, broadcasting the 
programming content as a radio broadcast, and broadcasting the programming content 
over a network. 

7. (Cancel) 

8. (Previously Presented) The method of claim 1 , further comprising creating a log of events 
viewed by potential consumers. 

9. (Cancel) 

10. (Cancel) 

11. (Cancel) 
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12. (Cancel) 

13. (Cancel) 

14. (Cancel) 

15. (Cancel) 

16. (Cancel) 

1 7. (Currently Amended) A system for managing advertisement programming, comprising: 

means for receiving pr ogramming content delivered as a scheduled lineup having 
an advertisement inserted into a futu re advertisement time slot the programming content 
sch eduled to be broadcasted in the future from a network provider's server to a 
subscriber's equipment: 

means for categorizing, at the network provider's server, the advertisement as 
overrideable or non-overri deable. the overrideable categorization allowing the 
advertisement to be replaced with a di fferent advertisement, and the non-overrideable 
categorization not allowing replacement of the advertisement and allowing the 
advertisement to be delivered as scheduled; 

means for receiving, at the netw ork provider's server, an advertiser's request to 
replace the advertisement wit h the different advertisement- 
means for determining, at the net work provider's server, whether the 
advertisement is catego rized as overrideable: 

means for determining, at the network p r ovider's server, whether the 
advertisement and t he differe n t a dvertise m ent are nearly equal in time length: and 

means for determining, bv the net work nrovider's server, that the different 
advertisement has been recorded in a compatible format with the scheduled broadcast: 

means for searching, bv the network provider, to determine a time of broadcast of 
a previous advertisement relating to a simil a r type of product as the different 
advertisement: 

when the previous advertisement wa s broadcast within two hours, then means for 
declining to replace the advertis ement with the different advertisement- 
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when the advertisement is categorized as overrideable. and when the 
advertisement and the different advertisement are nearly equal in time length, then means 
for replacing the advertisement with the different advertisement, such that the different 
advertisement is inserted into the programming content: and 

means for broadcasting the programming content to the subscriber's equipment. 
the broadca sted programming content having the advertisement replaced with the 
different advertisement 

a processor oommunicating with memory; 

th e processor receiving programming content d e liver e d ao a sohodul e d lineup 
having on advertisement timo slot; 

the processor categorizing tho advortioomont as overridoablo or non overridoablo, 
th e ovorridoabl e categorization allowing the advertisement to be replaced with a diff e rent 
advertisement, and tho non ovorrideablo categorization not allowing tho advortioemont to 
be replaced and allowing tho advertisement to bo dolivered ao schedul e d; 

the processor roooiving on advertiser's requ e st to replac e tho advertiooment with 
the different adv e rtisement; 

th e processor doto u nining whothor tho advertis e ment timo slot is categorised as 
overrideablcj 

fe e proc e ssor d e t e rmining whothor the advortio e mont and tho differe nt 
adv e rtiooment are nearly equal in tim e length; and 

wh e n the — advertisem e nt is — categorized — as — overridoablo, — and when tho 
advertisement and the different advertisement ore nearly o quol in time length, then tho 
processor r e places the Qdvortiooment with tho different advertisem e nt . 

18. (Currently Amended) The system of claim 17, further comprising means for receiving 
wh e r e in tho system receives a premium to replace the advertisement. 
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19. (Currently Amended) The system of claim 17, further comprising means for pricing 
wh e rein the overrideable advertisement is priced at a lower cost than the non-overrideable 
advertisement. 



20. (Currently Amended) The system of claim 1 7, further comprising means for th e processor 
further providing data regarding viewing habits that distinguishes more-valuable viewers 
from less-valuable viewers. 



page 6 



PACE 8/14 - RCVD AT 10/12/2007 10:14:19 AM [Eastern Daylight Time) - SVR:USPTO-EFXRF-3/13 * DNIS:2738300 - CSID:91 94694 139 - DURATION <mm-S8):05-32 



